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VISUAL IDENTITY: WHAT'S INVOLVED?

- Brand Identity: Who are you? What is your vision?
What are your values?

- Audience Awareness: Create a profile of your target
audience/customer

- Establish Audience Touchpoints: When, where and
how will your audience encounter your brand?

- Create Visual Identity: Colour palette, design
elements, typography
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THE TALL SHIPS RACES: THE BRAND
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THEME & BRANDING

- Consistent Brand: Uniform representation across races
and events

« Build Brand Awareness: Clear differentiation from
other civic/visitor events

« Charitable Affiliation: The Tall Ships Races stand out
from traditional civic events

« Deliver Brand Value for Stakeholders: Association with
marquee international event

SUPPORT

+ Branding Guidelines
+ Assets

+ Clear Expectations
+ Best Practice Examples

THE TALL
SHIPS RACES
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VISUAL IDENTITY:
BEST PRACTICES
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THE TALL SHIPS RACES
Mariehamn 2021

organised by Sail Training International
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TOPICS

City dressing / Venue dressing

® Creating a long-term messaging and identity
building

® Immersing the city into the event — what
possibilities and limitations do we as event
organizers face?

® Maintaining a strong visual identity and clear
messaging from venue to city and back again

Sustainability:

® Can we create designs that both communicate
the present event and have a longevity that
surpasses the event?
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LONG-TERM EXPOSURE



SHORT-TERM EXPOSURE



UNIQUE OPPORTUNITIES AS A MUNICIPAL ENTITY

HOW IT STARTED









SUSTAINABILITY
We know why - but how?




LOW-BUDGET EXAMPLE




SUSTAINABILITY
- what’s realistic?
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ISUAL IDENTI

DUNKERQUE
17th Nov.




How to create a visual identity
for The Tall Ships Races that
adds value to your event

11.11.23 - Sverre Knutsen, Arendal






Marketing team
Goals

Position
Visual identity
Analytics

Target groups
Content

Channels

Ads
Creativity




Our position:
We want to be the
the big “peoples Festival”,
made by local forces!

organised by Sail Training International



The ldentity process



The brief

e Part of the Identity/strategy
e Needs to work with TSR profile
e Need design elements to make a lot of content,fast!
e Needs to stand out and be brave.

organised by Sail Training International



Inspiration: Modern maritim and signal flags.

organised by Sail Training International



Inspiration:

Modern maritim and signal flags.



Colors

modern martitim
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THE TALL SHIP

organised by S
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THE TALL SHIP
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THE TALL SHIP
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Thank you!

Sverre Knutsen, Tall Ships Races Arendal 2023.
sverre@arendal-by-no
+41 94474070



Branding for a

younger audience
and did it work?

November 2023










Who visited Fredrikstad 20237



How many attended?

* TSR Fredrikstad 2019 143 528
* TSR Fredrikstad 2023 153 597 — unique
* In total 357 501 over 16 years




How important is the
weather?
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Strategy 2022

* Recruitment of trainees

-Series of quotes and pictures from trainees
-Video

-Articles on our website

* Recruitment of volunteers
-Photos from TSRF19
-Articles on our website

* Advent calendar
« -24 days of contests, pictures and information
about the event



What we have done

* Visual profile

. o
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www.tallshipsfredrikstad.no
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Social media

 Facebook — 11,148 followers
* Instagram — 1822 followers
» 123 posts since september



What we have done

 Cothing design




Strategy 2023

 The event — save the date
* Event programme
e Concerts
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Reach out

Tora Klevas
toklsc@fredrikstad.kommune.no
+47 95859317

www.tallshipsfredrikstad.no

Facebook: TheTallShipsRacesFredrikstad

Instagram: tallshipsfredrikstad


mailto:toklsc@fredrikstad.kommune.no
http://www.tallshipsfredrikstad.no/

Identify the core values, mission, and vision of
your organisation when delivering your event

- Do you have event partners?

Do you have stakeholder requirements (Public
Celebrations/Anniversaries/Future Plans)?

« Do you have an existing brand/partnership?

5 MINUTES
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List what desigh elements need to be considered
when creating a visual identity - discuss how

these elements can influence the perception of
the brand

« Colours

- Typography
* Imagery

5 MINUTES




Create a list of touchpoints and important steps
to consider when creating your visual identity

 Event announcement
e Website
« Advertisements

5 MINUTES




